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by Darwinians) in which we come to learn more about our ethical 
dilemmas by understanding their roots in nature.”

James Ronald Stanfield, Journal of Socio-Economics, 27 (3) 1998: 468-471.
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“. . . shows how business is rooted in, and fully arises from, natural origins 
[and] that business is a construct of nature, a product of the dynamics of 
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