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Sidney I. Lirtzman, Academy of Management Review, April 1997: 571-573.
“...very well organized, clear, interesting, useful, and comprehensive.. . .
an important book”

Timothy L. Fort, Business Ethics Quarterly, July 1997: 145-155.
“...presents a far more complex vision of nature (than that typically used
by Darwinians) in which we come to learn more about our ethical
dilemmas by understanding their roots in nature.”

James Ronald Stanfield, Journal of Socio-Economics, 27 (3) 1998: 468-471.
“. .. points to a research agenda that is compellingly relevant . . .
resonates with the promise of an integration of the cultural and ecological
sciences.”

F. Reitman, Choice, July-August 1996: 1836.
“His special contribution[s] . . . are provocative and those interested in
business ethics will be stimulated . . ..”

Donna J. Wood, Business & Society, 35 (4) 1996: 520-523.
“...amasterwork”

Donna J. Wood, International Journal of Organizational Analysis, 4 (4) October
1996: 408-410.
“...acogent defense of both business enterprise and community and
environmental protection [and] how they may be reconciled.”

Thomas Petzinger Jr., Reason, December 1999: 25-26.
“. .. shows how business is rooted in, and fully arises from, natural origins
[and] that business is a construct of nature, a product of the dynamics of
biology itself.”

W. David Bayless, Amazon.com website.
“. .. aterrific and provocative book!”



